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Unit One: Research at Master’s Level

Dissertation or Thesis ?
(Originality/ Contribution to knowledge /Volume )

Dissertation
(Master’s)

—“=Rissertation Thesis
(PhD) * =—APhdy——

U/




Show ability to plan
and manage project
within deadlines

Enable interaction
with practitionners

Put into practice
some theories and
concepts previously
learnt

What are the
requirements?

It is an opportunity
to study a particular
topic in depth

Combine relative
theories and
suggest alternatives




Characteristics of a Good Research

Systematic Empirical Replicable
(structured
within well (related to real (verifiable in

defined set of situations) other contexts)
rules)

Logical
(Logical

reasoning of Pu rposive
induction/deduct
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Identifying a Research Problem

From Research
INn the Field

avoid topics whic
1. Too general
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Some questions to ask :

Is the problem really Important ?

Is the problem interesting to others?

Is the chosen problem a real problem?

Am | able to state hypotheses from the problem?

Do | understand something new from this problem?
Will I be able to select a sample from which | can target the population?

Will my proposed data-gathering instruments actually give the
Information which | want?

Is the study, including the application of its results, practical?




Narrowing down the Problem

Identifies and Specifies the
variables

A well defined reserach
problem

Reveals the methodology,
approach or the procedure of
the study

Suggests the subject
(population) of the study







Unit Two:The Research Proposal




Different Research Formats

Popular citation and | Modern Language American Chicago Style
Research Formats Association Psychological
(in Humanities) Association

. Literary Studies . Psychology . Philosophy
. Communication . Education . History
Research Fields Studies . Linguistic Studies . Arts History

which Adopt them . Theological . Business and . Anthropology
Studies Economics




The Research Proposal Format
(For Educational and Linguistic Studies)




Types of research How it is formulated
questions

Descriptive research

Comparative research

Correlational research

Exploratory research

Explanatory research

Evaluation research

Action Research

What are the characteristics of X?

What are the differences and similarities between X and Y?

What is the relationship between variable X and variable Y?

What are the main factors in X? What is the role of Y in Z?

Does X have an effecton Y? What is the impact of Y on Z? What are the causes of X?

What are the advantages and disadvantages of X? How well does Y work? How effective
or desirableis Z

How can X be achieved? What are the most effective strategiesto improve Y?










Comparison B ve Approaches
© QUANTITATIVE(FIXED) | QUALITATIVE (FLEXIBLE)

ADVANTAGES ADVANTAGES
% Data collected is presented in the form of numerals * An inductive process which allows for a more
and statistics thorough exploration of small samples
*» Requires the controllability of the extraneous ¢ More prolofic when investigating complex
variables phenomena (better for adressing « how » and « why »
guestions)
¢ Requires operational definitions to eliminate all ¢ It gives voice to « the insider’s perspective »
ambiguities
+*» It allows generalizations It allows interpretive analysis (themes, patterns)
DISADVANTAGES DISADVANTAGES
¢ fails to account for individual experiences *» More delicate to manipulate (less directed and
flexible as to the findings
% it does not give room to « unexpected » findings ¢ Considered as less objective
(predetermined, as opposed to the emerging
gualitative approach)
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Content-analysis

The Method

Historical

Ethnographic

Survey

Experimental

Quasi-
experimental

Correlational

Y

Corresponding
Approach

Qualitative
Qualitative

Qualitative

Qualitative/
Quantitative

Quantitative
Quantitative

Quantitative

Properties

""the systematic reading of a body of texts, images, and symbolic matter,
not necessarily from an author's or user's perspective' (Krippendorff,
2004).

«attempts to systematically recapture the complex nuances, the people, meanings,
events, and even ideas of the past that have influenced and shaped the present,
relying on primary and secondary sources'. (Berg & Lure, 2012, p. 305)

""the study of people in their own environment through the use of
methods such as participant observation and face-to-face interviewing."

“questioning individuals on a topic or topics and then
describing their responses” (questionnaire + interview)

«An experiment is a study in which the researcher manipulates the level
of some independent variable and then measures the outcome” (all
variables are controlled)

« control/ experimental groups are not randomly
distributed »

«a type of nonexperimental research in which the researcher measures two
variables and assesses the statistical relationship (i.e., the correlation) between them
with little or no effort to control extraneous variables




Participants (population, sample and sampling technique)

The concept of sampling has been introduced with a view to make the research findings
economical and accurate (Singh, 2006).

Because the purpose of drawing a sample from a population is to obtain information concerning
that population, it is extremely important that the individuals included in a sample constitute a
representative cross section of individuals in the population. Samples must be representative if you
are to be able to generalize with reasonable confidence from the sample to the population.

‘A sample refers to the technique or the procedure the researcher would adopt in selecting items
for the sample. Sample design may as well lay down the number of items to be included in the
sample i.e., the size of the sample’ (Kathari, 1980, p.56).

‘Sampling is the process of selecting a few (a sample) from a bigger group (the sampling
population) to become the basis for estimating or predicting the prevalence of an unknown piece of
information, situation, or outcome regarding the bigger group. A sample is a subgroup you are
interested in’ (Kumar, 2011).




Clearly
define the
Target
Population

Sampling Process Steps

Framing Choose the Determine
the Sampling the sample
population Technique size

Assess Response
Rate

Collect
Data




Sampling Techniques

Probability sampling

Simple Random
Sample

Systematic Sample

Non-probability sampling

Stratified Sample

Convenience
Sample

Purposive
(Judgment) Sample

Cluster Sample

Quota Sample




Sample size = 4,147
Margin of error = 2%

| Sample size = 1,643
/" Margin of error = 3%

| Sample size = 1,037
-~ Margin of emor = 4%

Sample size = 664
Margin of ermor = 5%

| Sample size = 166
Margin of error = 10%




68% confidence interval

95% confidence interval

99% confidence interval










5. Calculate your Representative Sample

= Population size
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